
LET US HANDLE THE DESIGN, PRINT AND MAILING, YOU CAN RELAX—WE’VE GOT THIS.

Your online presence is often the first 
impression customers and prospects 
get of your brand. This can be good 
if you’re diligent about crafting an 
impressive digital footprint—but not so 
good if your website has been collecting 
dust for the past year. If it seems that 
your company’s web presence is a little 
vanilla, here are five easy ways to add 
some flavor.

1.  Use real photos of the people behind 
your business. Skip the cheesy stock 
photos and post real photos of you 
and your staff that are more than just 
smiling headshots.

 

2.  Write nontraditional bios. Your staff 
page is likely one of the most popular 
pages on your website—look at your 
analytics. Customers love to know the 
people behind the business. Write fun 
bios with interesting facts about your 
employees and give your staff page a 
more human factor.

3.  Show your tweets. Adding your 
Twitter feed to your homepage can 
give your visitors an insight into who 
you are and what’s important to you 
based on what you’re currently tweeting 
about. Not tweeting? Get started—
that’s another great way to infuse 
personality into your brand.

4.  Get creative in your copy. You can be 
professional and personable at the same 
time. Strip out any mumbo-jumbo 
industry jargon—that’s not how your 
customers talk. Replace it with short 
sentences that are well crafted and 
conversational. And don’t be afraid to 
add humor where appropriate.

5.  Promote engagement. Link to your 
Facebook, LinkedIn, Instagram or 
Twitter accounts. Feature a company 
blog on your homepage. Run a contest 
on your website that encourages 
customer engagement. Be real, human 
and authentic—it’s the best way to 
connect with your online visitors and 
“relax” your online personality.

ADD PERSONALITY 
TO YOUR WEBSITE 
WITH THESE FIVE 
SIMPLE STEPS

PROOF POSITIVE
Many companies have wasted marketing dollars because they didn’t 
test the market. Before you launch a full-blown direct mail campaign, 
first test against a smaller market to determine your rate of return.

MEMORABLE QUOTES
“When you win, nothing hurts.”

           — Joe Namath, NFL Hall of Famer
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1.  The idea for Netflix was born in 1997 after the CEO was charged $40 for a  
late VHS copy of Apollo 13.

2.   Netflix is the single largest contributor to internet traffic in many countries.
3.  The average subscriber streams around 90 minutes a day.
4.  The company has been around longer than Google.
5.  The most watched show on Netflix: Breaking Bad.

THE SUCCESS OF NETFLIX WAS BUILT  
ON MORE THAN A HOUSE OF CARDS 
WHEN IT ALMOST DIED: In the spring of 2000, Netflix was 
an unprofitable, three-year-old company with just 300,000 
subscribers, all of whom received DVDs through the mail. They 
offered to sell Blockbuster a 49% stake in the company and take 
the name Blockbuster.com. Blockbuster said no and didn’t open 
its own online subscription service until 2004. If Blockbuster 
had launched earlier, they could have easily killed Netflix. As it 
happened, Blockbuster bit the dust instead.

HOW IT SURVIVED: Netflix transformed itself from a DVD-by-
mail company into the world’s largest subscription streaming 
video service, with more than 54 million paid subscribers in 

about 50 countries. It plans to expand to 200 countries by the 
end of next year. Its stock tanked in 2011 when the company 
said it would spin off its DVD-by-mail service, but abandoned 
that plan when customers revolted.

Since then, the stock has recovered and is now flirting with 
record highs. Experts credit Netflix’s incredible success with their 
ability to predict what’s coming up and adapt for the future, as 
well as their unique company culture. They give employees great 
amounts of freedom so they can take risks and innovate without 
being bogged down by process. But on the flip side, they’re 
expected to work at a super-high level or be quickly shown the 
door (with a generous severance package).

Netflix as we know it now almost 
ceased to exist as a brand back in 
2000. Today it’s a thriving global 
company. How did that happen?

Fall is a wonderful time of year. It gives us a break 
from the hot summer and it also brings the football 
season. 

We also start a new school year. When I think back 
to my school years, the beginning of the year was always 
like a clean slate. I had a chance to do better than I did 
the year before. This is a good model for us in business 
as well. We always want to strive for better performance 
and a better result whether that be in school or in 
business. 

This can be stressful to always have to do better than 
the year before, right? Well at Baker Bros. we look at 

it a little differently. We feel like we need something to strive for. If we aren’t moving 
forward, we feel like we are moving backward. If we are not challenging ourselves we 
are not going to achieve anything worth mentioning.

This goes for all things in life; school, sports, hobbies, fitness, family life, 
relationships and the list goes on. 

The one thing that makes sense to me is that we must be inspired in order to be 
challenged. I feel like fall is a great time to be inspired by life in general.

It certainly is inspiring to see some of the wonderful Kansas sunsets this time of 
year and to feel the cool fall air while doing anything outside. 

As we strive to reach higher for you, our good friends and customers, we want to 
make sure that we are also challenging you to be the best you can be as a business. 
That means that we can help you to reach your goals by reaching out and touching 
your potential and current customers through print and mail. 

The final thought I have for you is that when fall is here the end of the year is 
also very near. Let’s begin planning now for the year end mailings and projects. For 
non-profits, there is no better way to reach potential donors than to get to them early. 
Most of the appeal mailings happen around Christmas. The sooner we can get your 
information in front of them, the better the response will be. 

 Let us know if we can help you with any form of printing. We know that marketing 
works and we know that printing is a medium that generates the most response from 
the recipient. Today print is one of the largest industries in the world. Print eclipses 
auto-manufacturing and is more than 18x bigger than video games. Print is also the 
original technology that brought knowledge to the masses and continues to do so 
today!

Thanks for reading our newsletter. We hope to hear from you soon. In the 
meantime, enjoy the fall weather and maybe even some football!

Partners in Printing
Time to begin again

2

After shopping at a busy store, 
another woman and I happened 
to leave at the same time, only to 
be faced with the daunting task 
of finding our cars in the crowded 
parking lot.  Just then my car horn 
beeped, and I was able to locate 
my vehicle easily.
   “Wow!” the woman said, “I sure 
could use a gadget like that to help 
me find my car.”
   “Actually,” I replied, “that’s my 
husband.”  

•••
   The Game Warden stopped a 
deer hunter and asked to see his 
hunting license. “This is last year’s 
license,” the warden informed him.
   “I know,” said the hunter, “But I 
shouldn’t need a new license. I’m 
only shooting at the deer I missed 
last year.” 

•••
  On a flight from New York to 
Paris, a not-too-bright fellow kept 
peering out the window.  Since 
it was totally dark, all he could 
see was the blinking wing-tip 
light. Finally, he rang for the flight 
attendant.
   “I’m sorry to bother you,” he 
said, “but I think you should inform 
the pilot that his left turn signal is 
on and has been for some time.”

•••
   You know you’re overworked 
when you start to argue with 
recorded messages.

•••
   A vacation is having nothing to 
do and all day to do it. 

•••
   Q:  What is “Sweet Sixteen?”
   A:  Remember the terrible twos, 
then multiply by eight and add a 
driver’s license.  

Ben Holden Says...
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WE’LL FIELD ANY  
OF YOUR NEEDS

FIVE FUN FACTS ABOUT NETFLIX

HIT ME WITH YOUR BEST SHOT >
Between Facebook, Instagram, Snapchat and 
simply sending photos to your friends, you 
have the opportunity to plaster your lovely 
mug all over digital creation. Put your best face 
forward; it’s a snap with these selfie-taking tips.

1. Fake flawless skin. For women, foundation 
and translucent powder are quick fixes, 
but it’s important to get as much light 
on the face as possible. If you’re indoors, 
stand near a light source. Also, make sure 
your flash is on. The light will bounce off 
the skin, illuminate it and conceal facial 
imperfections.

2. Pay attention to the camera position. If the 
lens is at your eye level or above, you’re in 
the right frame. If the lens is below your eye 
level, then you run the risk of acquiring an 
extra chin. For most people, the best angle 
for a selfie is one that’s just a bit higher than 
their line of vision with their face turned 
slightly to the side.

3. Consider your background. The best 
selfies have either interesting backgrounds 
or really simple ones. The middle ground is 
what detracts from a great selfie. If you’re in 
public, beware of photo-bombers.

4. Use the right apps and filters.  
Pro tip: The Instagram filter Valencia is 
flattering for almost everyone. The Afterlight 
app is highly recommended for editing 
your smartphone photos. And if you’re 
really serious about selfies, the Samsung 
Galaxy S5 comes with a selfie mode that will 
automatically airbrush and brighten  
your face.

5 Don’t take it too seriously. If you need a 
professional shot, hire a photographer. Selfies 
are for social media, friends and fun—your 
best shots are typically going to be the ones 
where you’re not trying too hard.

FIVE WAYS TO BETTER SELFIES

From the desk of Dave Baker
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